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We are a bastard 
agency; a dedicated 
crossbreed between 
culture analysis and 
design
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I always act on a 
sense of urgency

Hans Ulrich Obrist
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CARLSBERG
How to attract people to a part of town, 
that’s been closed off forever - and ex-
press the spirit of a new neighborhood.  
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Reacting to change in 
eurpean diplomacy

SWISS EMBASSY



THE MURMUR14 

“Switzerland has many inter-
esting designers and architects. 
Denmark does too, but they do 
much better at selling their ex-
tremely good products – I think 
we can learn from them,” he says, 
before adding that Switzerland is 
also a hub for the pharmaceutical 
industry and international NGOs, 
much like Denmark.

Where larger businesses can 
enter new markets using their 
own resources, the same can’t be 
said for smaller businesses. That’s 
what he’s here for, to make intro-
ductions and hold parties and 
events where Swiss products can 
take centre stage. He fl ashes me 
a Swatch watch with the fl ags of 
the Swiss cantons and later, at 

Peter Stanners

‘OLD SCHOOL’ and ‘new school' 
aren't the sorts of words you ex-
pect to be uttered by a diplomat. 
But standing in the modern con-
crete annexe to the Swiss embassy 
in Hellerup, north of Copenhagen, 
you get the feeling that Benedikt 
Wechsler doesn't want to be an or-
dinary diplomat.

“It’s no longer suffi  cient to be 
discreet, observe, and write home. 
We need to look at diplomacy in a 
more new-school way,” says Swit-
zerland's new ambassador to Den-
mark.

Today he will be escorted to the 
palace Amalienborg and present 
his credentials to the Queen, as of-
fi cial protocol requires. But as a 
fi rst for an incoming ambassador, 
he will do so by bicycle. Outside his 
ambassador’s residence he shows 
off  his ride, a renovated Swiss mil-
itary bicycle from 1945.

It’s just one indication that 
Wechsler wants to move beyond 
a role that prioritises discretion, 
cultivating relationships, and pro-
moting interests behind the securi-
ty of diplomatic compounds.

“We need to do much more pub-
lic diplomacy and be more pre-
sent by engaging with civil society, 
think tanks, NGOs, the media. The 
Swiss embassy is much more used 
to adopting a low key presence,” he 
says as he mounts the bicycle. “My 
staff  at the embassy weren’t even 
used to writing press releases!”

Wechsler flashes his refur-
bished military bicycle and a watch 
bearing the fl ags of the Swiss can-
tons.

DIPLOMATIC POSSIBILITIES
The success of public diplomacy 
is evidenced by the cult-like sta-
tus enjoyed by the US ambassador 
Rufus Gifford. Appearing hand-
some and charming on his reality 
TV show, he humanises an admin-
istration caught up in surveillance 
and drone scandals.

But does Switzerland need a PR 
makeover? And what can Switzer-
land and Denmark learn from each 
other? Wechsler, a seasoned diplo-
mat who has worked in the Swiss 
foreign offi  ce since 1997, tackles 
the second question fi rst.

'IT'S HARD TO SELL THE ALPS 
WITHOUT THE GLACIERS'

Determined to be anything but another elusive bureaucrat, the new Swiss ambassador to Denmark talks bicycles, liberal philosophy and 
Switzerland's anti-immigration referendumnese state visit to Denmark. Does a business relationship with China mean compromising hu-
man rights? 

a reception following his inau-
guration, stresses that his wife’s 
dress is made by a famous Swiss 
designer.

DEALING WITH EU BACKLASH
However Weschler sees himself as 
more than just a trade emissary. 
There are important diplomatic 
issues to tackle in Denmark, in-
cluding the EU backlash to a 2014 
Swiss referendum to limit immi-
gration with quotas. Wh ile it may 
lie outside the EU, Switzerland 
has signed a treaty with the EU 
to guarantee the ‘free movement 
of persons’.

The referendum puts this guar-
antee at risk and, in retaliation, 
the EU formally cooled relations 

with the alpine state. This in-
cluded freezing negotiations to 
integrate Swiss and EU energy 
networks. Switzerland had oth-
erwise been preparing to link 
its hydropower systems, adding 
more renewable energy into the 
market.

“I need to convince Denmark to 
stick up for Switzerland in Brus-
sels and say we should be in this 
market. Denmark could argue 
that its surplus wind power could 
be stored in the Swiss alps by us-
ing the energy to pump water up-
hill to be stored as a battery, and 
released when there was more de-
mand,” Wechsler explains, add-
ing that Switzerland is still trying 
to fi nd ways to fulfi l the referen-
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Thank you

Mads Quistgaard

Mail: mq@urgent.agency
Mobil: 26 70 06 07

Instagram: mads_quistgaard
twitter: @quistgaar

www.urgent.agency
Instagram: urgent.agency




